BUSINESS RETENTION AND EXPANSION

PROJECT ANALYSIS

BUSINESS CLIMATE

BC1. What is your general impression of this community as a place in which to do business?

RESPONSE COUNT PERCENT
Excellent 7 10%
Good 38 57%
Fair 14 21%
Poor 8 12%

67 100%

BC2a. In the past 3 years has your attitude about doing business in this community changed?

RESPONSE COUNT PERCENT
Yes 27 40%
No 40 60%

67 100%

BC2b. In the past 3 years has your attitude about doing business in this community changed? - If Yes, is your
attitude now more positive?

RESPONSE COUNT PERCENT
Yes 12 44%
No 15 56%

27 100%

BC3a. What is your general impression of the Province of Ontario as a place in which to do business?

RESPONSE COUNT PERCENT
Excellent 9 14%
Good 40 63%
Fair 12 19%
Poor 3 5%

64 100%

BC4. Which, if any, of the following factors are barriers to the expansion of existing businesses and the
development of new businesses in the community? Read list.
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RESPONSE COUNT  PERCENT
Water/sewage capacity 18 28%
Water/sewer fees 4 6%
Serviced land 10 15%
Resistance from local business 11 17%
Lack of proactive new business recruitment 25 38%
Availability of properly zoned and designated land 23 35%
Availability of variety of different sized parcels of land 8 12%
Approval processes 38 58%
Development charges 16 25%
Business taxes 17 26%
Business insurance 10 15%
Availability of skilled labour 21 32%
Availability of unskilled labour 5 8%
Availability of financing 10 15%
Road & highway system 22 34%
Inadequate waterway identification 3 5%
Water access 3 5%
Availability of water moorings 3 5%
Trucking & distribution 5 8%
Public transit 27 42%
Information technology capacity 6 9%
Security/policing & fire service 4 6%
Availability of natural gas 9 14%
Availability of space for rent or lease 16 25%
Availability of training opportunities 5 8%
Health & medical services 10 15%
Other (Specify): 19 29%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 65 companies responded to this question in the Georgina Township project.

BC5a. What is your level of satisfaction with each of the following services provided by local government and
community organizations? Read list. Select answer for each. - Planning, engineering, zoning, and building permits

RESPONSE COUNT  PERCENT
Very satisfied 8 13%
Somewhat satisfied 16 25%
Somewhat dis-satisfied 12 19%
Very dis-satisfied 21 33%
No contact 7 11%

64 100%
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BC5a. What is your level of satisfaction with each of the following services provided by local government and
community organizations? Read list. Select answer for each. - Health department/health unit approvals

RESPONSE COUNT  PERCENT
Very satisfied 12 19%
Somewhat satisfied 18 29%
Somewhat dis-satisfied 9 14%
Very dis-satisfied 0 0%
No contact 24 38%

63 100%

BC5a. What is your level of satisfaction with each of the following services provided by local government and
community organizations? Read list. Select answer for each. - Policing

RESPONSE COUNT  PERCENT
Very satisfied 27 42%
Somewhat satisfied 24 38%
Somewhat dis-satisfied 6 9%
Very dis-satisfied 2 3%
No contact 5 8%

64 100%

BC5a. What is your level of satisfaction with each of the following services provided by local government and
community organizations? Read list. Select answer for each. - Fire prevention and services

RESPONSE COUNT  PERCENT
Very satisfied 37 59%
Somewhat satisfied 16 25%
Somewhat dis-satisfied 3 5%
Very dis-satisfied 0 0%
No contact 7 11%

63 100%

BC5a. What is your level of satisfaction with each of the following services provided by local government and
community organizations? Read list. Select answer for each. - Public utilities

RESPONSE COUNT  PERCENT
Very satisfied 21 33%
Somewhat satisfied 29 45%
Somewhat dis-satisfied 6 9%
Very dis-satisfied 3 5%
No contact 5 8%

64 100%
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BC5a. What is your level of satisfaction with each of the following services provided by local government and
community organizations? Read list. Select answer for each. - Street repairs

RESPONSE COUNT  PERCENT
Very satisfied 12 19%
Somewhat satisfied 25 40%
Somewhat dis-satisfied 16 25%
Very dis-satisfied 4 6%
No contact 6 10%

63 100%

BC5a. What is your level of satisfaction with each of the following services provided by local government and
community organizations? Read list. Select answer for each. - Snow removal

RESPONSE COUNT  PERCENT
Very satisfied 21 33%
Somewhat satisfied 28 44%
Somewhat dis-satisfied 9 14%
Very dis-satisfied 4 6%
No contact 2 3%

64 100%

BC5a. What is your level of satisfaction with each of the following services provided by local government and
community organizations? Read list. Select answer for each. - Garbage removal

RESPONSE COUNT  PERCENT
Very satisfied 23 36%
Somewhat satisfied 27 42%
Somewhat dis-satisfied 5 8%
Very dis-satisfied 3 5%
No contact 6 9%

64 100%

BC5a. What is your level of satisfaction with each of the following services provided by local government and
community organizations? Read list. Select answer for each. - Public transit

RESPONSE COUNT  PERCENT
Very satisfied 8 13%
Somewhat satisfied 9 14%
Somewhat dis-satisfied 12 19%
Very dis-satisfied 16 25%
No contact 19 30%
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64 100%

BC5b. What is your level of satisfaction with each of the following services provided by local government and
community organizations? Read list. Select answer for each. - Medical and health services

RESPONSE COUNT  PERCENT
Very satisfied 12 19%
Somewhat satisfied 24 38%
Somewhat dis-satisfied 9 14%
Very dis-satisfied 10 16%
No contact 9 14%

64 100%

BC5b. What is your level of satisfaction with each of the following services provided by local government and
community organizations? Read list. Select answer for each. - Schools

RESPONSE COUNT  PERCENT
Very satisfied 16 25%
Somewhat satisfied 29 45%
Somewhat dis-satisfied 7 11%
Very dis-satisfied 2 3%
No contact 10 16%

64 100%

BC5b. What is your level of satisfaction with each of the following services provided by local government and
community organizations? Read list. Select answer for each. - Local Training Board

RESPONSE COUNT  PERCENT
Very satisfied 6 9%
Somewhat satisfied 17 27%
Somewhat dis-satisfied 5 8%
Very dis-satisfied 1 2%
No contact 35 55%

64 100%

BC5b. What is your level of satisfaction with each of the following services provided by local government and
community organizations? Read list. Select answer for each. - Community college

RESPONSE COUNT  PERCENT
Very satisfied 2 3%
Somewhat satisfied 3 5%
Somewhat dis-satisfied 1 2%
Very dis-satisfied 2 3%
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No contact 56 88%

64 100%

BC5b. What is your level of satisfaction with each of the following services provided by local government and
community organizations? Read list. Select answer for each. - University

RESPONSE COUNT  PERCENT
Very satisfied 1 2%
Somewhat satisfied 0 0%
Somewhat dis-satisfied 2 3%
Very dis-satisfied 1 2%
No contact 60 94%

64 100%

BC5b. What is your level of satisfaction with each of the following services provided by local government and
community organizations? Read list. Select answer for each. - Library

RESPONSE COUNT  PERCENT
Very satisfied 31 49%
Somewhat satisfied 16 25%
Somewhat dis-satisfied 3 5%
Very dis-satisfied 2 3%
No contact 11 17%

63 100%

BC5b. What is your level of satisfaction with each of the following services provided by local government and
community organizations? Read list. Select answer for each. - Child care services

RESPONSE COUNT  PERCENT
Very satisfied 10 16%
Somewhat satisfied 13 20%
Somewhat dis-satisfied 5 8%
Very dis-satisfied 2 3%
No contact 34 53%

64 100%

BC5b. What is your level of satisfaction with each of the following services provided by local government and
community organizations? Read list. Select answer for each. - Cultural facilities

RESPONSE COUNT  PERCENT
Very satisfied 11 17%
Somewhat satisfied 26 41%
Somewhat dis-satisfied 9 14%
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Very dis-satisfied 5 8%
No contact 12 19%
63 100%

BC5b. What is your level of satisfaction with each of the following services provided by local government and
community organizations? Read list. Select answer for each. - Recreational facilities

RESPONSE COUNT  PERCENT
Very satisfied 17 27%
Somewhat satisfied 29 46%
Somewhat dis-satisfied 11 17%
Very dis-satisfied 2 3%
No contact 4 6%

63 100%

BC7a. Listed below are a number of provincial, federal and business organizations. Please rate where applicable,
your level of satisfaction with the services provided. Read list. Select answer for each. - Ministry of Economic
Development & Trade

RESPONSE COUNT  PERCENT
Very satisfied 0 0%
Somewhat satisfied 13 21%
Somewhat dis-satisfied 2 3%
Very dis-satisfied 4 6%
No contact 44 70%

63 100%

BC7a. Listed below are a number of provincial, federal and business organizations. Please rate where applicable,
your level of satisfaction with the services provided. Read list. Select answer for each. - Ontario Exports Inc.

RESPONSE COUNT  PERCENT
Very satisfied 1 2%
Somewhat satisfied 4 6%
Somewhat dis-satisfied 3 5%
Very dis-satisfied 3 5%
No contact 52 83%

63 100%

BC7a. Listed below are a number of provincial, federal and business organizations. Please rate where applicable,
your level of satisfaction with the services provided. Read list. Select answer for each. - Ministry of Tourism &
Recreation

RESPONSE COUNT PERCENT

Very satisfied 2 3%
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Somewhat satisfied 16 26%
Somewhat dis-satisfied 6 10%
Very dis-satisfied 4 6%
No contact 34 55%

62 100%

BC7a. Listed below are a number of provincial, federal and business organizations. Please rate where applicable,
your level of satisfaction with the services provided. Read list. Select answer for each. - Ministry of Training,
Colleges & Universities, Business Training and Adjustment Services

RESPONSE COUNT  PERCENT
Very satisfied 9 14%
Somewhat satisfied 10 16%
Somewhat dis-satisfied 5 8%
Very dis-satisfied 5 8%
No contact 34 54%

63 100%

BC7a. Listed below are a number of provincial, federal and business organizations. Please rate where applicable,
your level of satisfaction with the services provided. Read list. Select answer for each. - Ministry of Municipal Affairs

& Housing

RESPONSE COUNT  PERCENT
Very satisfied 2 3%
Somewhat satisfied 6 10%
Somewhat dis-satisfied 6 10%
Very dis-satisfied 3 5%
No contact 46 73%

63 100%

BC7a. Listed below are a number of provincial, federal and business organizations. Please rate where applicable,
your level of satisfaction with the services provided. Read list. Select answer for each. - Ministry of Natural
Resources

RESPONSE COUNT  PERCENT
Very satisfied 4 6%
Somewhat satisfied 12 19%
Somewhat dis-satisfied 10 16%
Very dis-satisfied 7 11%
No contact 30 48%

63 100%

BC7a. Listed below are a number of provincial, federal and business organizations. Please rate where applicable,
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your level of satisfaction with the services provided. Read list. Select answer for each. - Ministry of Culture

RESPONSE COUNT  PERCENT
Very satisfied 1 2%
Somewhat satisfied 6 10%
Somewhat dis-satisfied 4 6%
Very dis-satisfied 2 3%
No contact 49 79%

62 100%

BC7a. Listed below are a number of provincial, federal and business organizations. Please rate where applicable,
your level of satisfaction with the services provided. Read list. Select answer for each. - Ministry of Agriculture,
Food, and Rural Affairs

RESPONSE COUNT  PERCENT
Very satisfied 3 5%
Somewhat satisfied 20 33%
Somewhat dis-satisfied 5 8%
Very dis-satisfied 4 7%
No contact 29 48%

61 100%

BC7a. Listed below are a number of provincial, federal and business organizations. Please rate where applicable,
your level of satisfaction with the services provided. Read list. Select answer for each. - Ministry of Northern
Development & Mines

RESPONSE COUNT  PERCENT
Very satisfied 1 2%
Somewhat satisfied 5 8%
Somewhat dis-satisfied 0 0%
Very dis-satisfied 0 0%
No contact 57 90%

63 100%

BC7a. Listed below are a number of provincial, federal and business organizations. Please rate where applicable,
your level of satisfaction with the services provided. Read list. Select answer for each. - Ministry of Environment

RESPONSE COUNT  PERCENT
Very satisfied 2 3%
Somewhat satisfied 16 26%
Somewhat dis-satisfied 12 20%
Very dis-satisfied 4 7%
No contact 27 44%
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61 100%

BC7a. Listed below are a number of provincial, federal and business organizations. Please rate where applicable,
your level of satisfaction with the services provided. Read list. Select answer for each. - Ministry of Public
Infrastructure Renewal

RESPONSE COUNT  PERCENT
Very satisfied 1 2%
Somewhat satisfied 4 6%
Somewhat dis-satisfied 7 11%
Very dis-satisfied 3 5%
No contact 47 76%

62 100%

BC7a. Listed below are a number of provincial, federal and business organizations. Please rate where applicable,
your level of satisfaction with the services provided. Read list. Select answer for each. - Ministry of Transportation

RESPONSE COUNT  PERCENT
Very satisfied 1 2%
Somewhat satisfied 13 22%
Somewhat dis-satisfied 7 12%
Very dis-satisfied 3 5%
No contact 36 60%

60 100%

BC7b. Listed below are a number of provincial, federal and business organizations. Please rate where applicable,
your level of satisfaction with the services provided. Read list. Select answer for each. - FedNor/Industry Canada

RESPONSE COUNT  PERCENT
Very satisfied 1 2%
Somewhat satisfied 4 6%
Somewhat dis-satisfied 1 2%
Very dis-satisfied 3 5%
No contact 53 85%

62 100%

BC7b. Listed below are a number of provincial, federal and business organizations. Please rate where applicable,
your level of satisfaction with the services provided. Read list. Select answer for each. - Community Futures
Development Corporation

RESPONSE COUNT  PERCENT
Very satisfied 5 8%
Somewhat satisfied 12 19%
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Somewhat dis-satisfied 7 11%
Very dis-satisfied 5 8%
No contact 33 53%

62 100%

BC7b. Listed below are a number of provincial, federal and business organizations. Please rate where applicable,
your level of satisfaction with the services provided. Read list. Select answer for each. - Human Resources & Skills
Development Canada

RESPONSE COUNT  PERCENT
Very satisfied 1 2%
Somewhat satisfied 14 23%
Somewhat dis-satisfied 7 11%
Very dis-satisfied 2 3%
No contact 38 61%

62 100%

BC7b. Listed below are a number of provincial, federal and business organizations. Please rate where applicable,
your level of satisfaction with the services provided. Read list. Select answer for each. - National Research Council of
Canada, Industrial Research Assistance Program (IRAP)

RESPONSE COUNT  PERCENT
Very satisfied 2 3%
Somewhat satisfied 5 8%
Somewhat dis-satisfied 1 2%
Very dis-satisfied 3 5%
No contact 51 82%

62 100%

BC7c. Listed below are a number of provincial, federal and business organizations. Please rate where applicable,
your level of satisfaction with the services provided. Read list. Select answer for each. - Chamber of
Commerce/Board of Trade

RESPONSE COUNT  PERCENT
Very satisfied 10 16%
Somewhat satisfied 20 32%
Somewhat dis-satisfied 7 11%
Very dis-satisfied 7 11%
No contact 19 30%

63 100%

BC7c. Listed below are a number of provincial, federal and business organizations. Please rate where applicable,
your level of satisfaction with the services provided. Read list. Select answer for each. - BIA (Business Improvement
Area) or BTA (Business Tourist Area)
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RESPONSE COUNT  PERCENT
Very satisfied 2 3%
Somewhat satisfied 5 8%
Somewhat dis-satisfied 9 15%
Very dis-satisfied 10 16%
No contact 36 58%

62 100%

BC7c. Listed below are a number of provincial, federal and business organizations. Please rate where applicable,
your level of satisfaction with the services provided. Read list. Select answer for each. - Business or Economic
Development Corporations

RESPONSE COUNT  PERCENT
Very satisfied 2 3%
Somewhat satisfied 7 11%
Somewhat dis-satisfied 2 3%
Very dis-satisfied 4 6%
No contact 47 76%

62 100%

BC7c. Listed below are a number of provincial, federal and business organizations. Please rate where applicable,
your level of satisfaction with the services provided. Read list. Select answer for each. - Business Self-
Help/Enterprise Centre/COBSC

RESPONSE COUNT  PERCENT
Very satisfied 0 0%
Somewhat satisfied 4 6%
Somewhat dis-satisfied 0 0%
Very dis-satisfied 3 5%
No contact 55 89%

62 100%

BC7c. Listed below are a number of provincial, federal and business organizations. Please rate where applicable,
your level of satisfaction with the services provided. Read list. Select answer for each. - Manufacturing
Consortium/Sector Association

RESPONSE COUNT  PERCENT
Very satisfied 0 0%
Somewhat satisfied 1 2%
Somewhat dis-satisfied 0 0%
Very dis-satisfied 1 2%
No contact 60 97%

62 100%
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BC7c. Listed below are a number of provincial, federal and business organizations. Please rate where applicable,
your level of satisfaction with the services provided. Read list. Select answer for each. - Other (Specify)

RESPONSE COUNT  PERCENT
Very satisfied 0 0%
Somewhat satisfied 1 5%
Somewhat dis-satisfied 0 0%
Very dis-satisfied 0 0%
No contact 21 95%

22 100%

FUTURE PLANS

FPla. Within the next 3 years, which of the following do you plan to undertake at this site?

RESPONSE COUNT  PERCENT
Remain the Same 25 39%
Downsize 6 9%
Relocate 14 22%
Expand 30 47%
Close 4 6%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 64 companies responded to this question in the Georgina Township project.

FP2a. Will the downsizing result in a reduced workforce?

RESPONSE COUNT  PERCENT
Yes 5 100%
No 0 0%

5 100%

FP3a. Do you plan to relocate this business within the next 3 years?

RESPONSE COUNT PERCENT
Yes 11 79%
No 0 0%
Exploring 8 21%

14 100%
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FP4. Where do you plan to relocate this business?

RESPONSE COUNT  PERCENT
Within the Community 8 62%
Outside municipality but within County/District/Regional Municipality (Specify) 3 23%
Elsewhere in Ontario (Specify) 2 15%
Another Province (Specify) 0 0%
Outside Canada (Specify) 0 0%

13 100%

FP5. Why are you planning to relocate the business? Do not read list.

RESPONSE COUNT  PERCENT
Head office decision 1 8%
Inadequate facilities in terms of building space 7 54%
Change in markets 1 8%
Distance to markets and suppliers 1 8%
Availability of appropriate labour 0 0%
Expansion limitations 7 54%
Utility infrastructure is inadequate 2 15%
Local regulations too restrictive 4 31%
Business tax incentives in other locations 2 15%
Other (Specify): 4 31%
Note: More than one response can be selected for this question.

Note: Percentages are based on the number of companies and may not total 100%.

Note: 13 companies responded to this question in the Georgina Township project.

FP6. Has a business case been made to head office to justify your company remaining at this site?

RESPONSE COUNT  PERCENT
Yes 2 40%
No 3 60%

5 100%

FP7. What assistance, if any, could help to prevent the relocation of this business? Do not read list.

RESPONSE COUNT  PERCENT
Nothing, decision is made 4 36%
Finding an appropriate site location 4 36%
Financing 8 27%
Assistance with the approval process 2 18%
Finding and securing adequate labour 0 0%
Securing training services 0 0%
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Accessing appropriate research and development 1 9%
Infrastructure upgrades (roads, telecommunication, fibre optics, energy supply, energy type) 1 9%
Changes to tax structure 1 9%
Assistance in making business case to remain 1 9%
Other (Specify): 3 27%
Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 11 companies responded to this question in the Georgina Township project.
FP8. Within the next 3 years, do you plan to undertake a building expansion at this site?
RESPONSE COUNT  PERCENT
Yes 14 48%
No 15 52%
29 100%
FP9. Within the next 3 years, are you planning to invest in new equipment in your operations?
RESPONSE COUNT  PERCENT
Yes 28 97%
No 1 3%
29 100%
FP10. Is your expansion plan based on innovation?
RESPONSE COUNT  PERCENT
Yes 13 45%
No 16 55%
29 100%
FP11. Will your expansion lead to... Read list.
RESPONSE COUNT  PERCENT
An increase in work force 26 90%
An increase in floor space 20 69%
Additional product line(s) 17 59%
Additional services for customers 23 79%
Additional investment in equipment and technology 25 86%
Importing goods or services to Canada 6 21%
An increase in export of goods or services 4 14%
Process improvements 17 59%
An increase in demand for skills training 13 45%
Other (Specify): 1 3%
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Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 29 companies responded to this question in the Georgina Township project.

FP12. Is your business experiencing difficulties with its expansion plan?

RESPONSE COUNT PERCENT
Yes 16 55%
No 13 45%

29 100%

FP13. Please identify difficulties you are experiencing with the expansion plans. Do not read list. - Financing

RESPONSE COUNT  PERCENT
Financing 6 46%
Developing a marketing plan 6 46%
Developing a business plan 4 31%
Labour availability 0 0%
Land availability 2 15%
Labour force training 0 0%
Availability of buildings 6 46%
Importing of goods and services 3 23%
Exporting of goods and services 3 23%
Road & highway system 1 8%
Highway and Roadside signs 2 15%
Trucking & distribution 3 23%
Warehousing 1 8%
Electrical supply 2 15%
Water infrastructure 3 23%
Waste water infrastructure 2 15%
Sewer capacity 2 15%
Finding/developing strategic alliances 3 23%
Local by-laws 4 31%
Other 3 23%
Note: More than one response can be selected for this question.

Note: Percentages are based on the number of companies and may not total 100%.

Note: 13 companies responded to this question in the Georgina Township project.

FP14. How will this expansion be financed? Will it be... Read list.

RESPONSE COUNT  PERCENT
Cash 8 30%
Line of credit 6 22%
Credit card 1 4%
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New owner equity 2 7%
Venture Capital 1 4%
Private Investment 9 33%
Short Term Bank Loan (<1 yr) 4 15%
Long Term Bank Loan (>1 yr) 11 41%
Other (Specify): 8 30%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 27 companies responded to this question in the Georgina Township project.

FP15. Within the next 3 years, do you plan to close this business? That is, close the business at this location and
not reopen in some other location.

RESPONSE COUNT PERCENT
Yes 2 50%
No 2 50%

4 100%

FP16a. What are the reasons for closing this business? Do not read list.

RESPONSE COUNT  PERCENT
Head office decision 1 33%
Facilities, e.g., buildings to small, too old, etc. 0 0%
Loss or change of customer/clients 2 67%
Distance to markets and inputs 0 0%
Labour supply 0 0%
Management - Labour relations 0 0%
Local infrastructure 1 33%
Expansion limitations 0 0%
Profitability 2 67%
Health/environmental regulations 0 0%
Unable to find purchaser 1 33%
Retirement 1 33%
Loss/or change of export/product mandate 0 0%
Other (Specify): 0 0%
Note: More than one response can be selected for this question.

Note: Percentages are based on the number of companies and may not total 100%.

Note: 3 companies responded to this question in the Georgina Township project.

FP17. What assistance, if any, could help to prevent the closure of the business? Do not read list. - Nothing,
decision is made

RESPONSE COUNT  PERCENT
Nothing, decision is made 1 100%
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Finding new site 0 0%
Financing 0 0%
Approval Process 0 0%
Succession planning 0 0%
Employee purchase 0 0%
Improvement to local infrastructure 0 0%
Identifying prospective purchaser 0 0%
Export assistance 0 0%
Business planning 0 0%
Marketing 0 0%
Other 0 0%
Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 1 companies responded to this question in the Georgina Township project.
COMPANY INFORMATION
C1. What is the legal form of this business?
RESPONSE COUNT  PERCENT
Corporation 31 49%
Sole Proprietorship 22 35%
Non-Profit Corporation 1 2%
Branch Plant 1 2%
Partnership 8 13%
Cooperative 0 0%
Other (Specify): 0 0%
63 100%
C2. Is this business a franchise?
RESPONSE COUNT  PERCENT
Yes 2 3%
No 59 97%
61 100%
C3. What primary activity is conducted by your business?
RESPONSE COUNT  PERCENT
11 - Agriculture, Forestry, Fishing and Hunting 14 19%
21 - Mining, Quarrying, and Oil and Gas Extraction 0 0%
22 - Utilities 0 0%
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23 - Construction 1 1%
31 - Manufacturing, (food, beverage, etc.) 3 4%
32 - Manufacturing, (wood, paper, etc.) 0 0%
33 - Manufacturing, (primary and fabricated metal, etc.) 0 0%
42 - Wholesale Trade 1 1%

44 - Retail Trade, (motor vehicle, furniture, etc.) 10 13%

45 - Retail Trade, (sporting goods, book, music, etc.) 7 9%
48 - Transportation and Warehousing, (air, rail, truck, etc.) 1 1%
49 - Transportation and Warehousing, (postal service, couriers, etc.) 0 0%
51 - Information 0 0%
52 - Finance and Insurance 1 1%
53 - Real Estate and Rental and Leasing 0 0%
54 - Professional, Scientific, and Technical Services 2 3%
55 - Management of Companies and Enterprises 1 1%
56 - Administrative and Support and Waste Management and Remediation Services 1 1%
61 - Educational Services 1 1%
62 - Health Care and Social Assistance 1 1%
71 - Arts, Entertainment, and Recreation 0 0%
72 - Accommodation and Food Services 5 7%
81 - Other Services (except Public Administration) 8 11%
92 - Public Administration 3 4%
No NAICS Code 15 20%
75 100%
C5. Is the owner (or at least one of the owners) involved in the day-to-day operation of the business?
RESPONSE COUNT  PERCENT
Yes 60 97%
No 2 3%
62 100%
C6. Is the owner (or at least one of the owners) of the business a resident of the community?
RESPONSE COUNT  PERCENT
Yes 56 90%
No 6 10%
62 100%
C7. Where is the headquarters for the business?
RESPONSE COUNT  PERCENT
Municipality (Specify) 59 95%
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Elsewhere in Ontario (Specify) 0 0%
Outside of Ontario (Specify) 2 3%
Outside of Canada (Specify) 1 2%

62 100%

C8. How many years has this business been in operation in this community?

RESPONSE COUNT  PERCENT
Less than 1 year 4 6%
1 to 3 years 10 16%
4 to 10 years 11 18%
11 to 25 years 18 29%
26 to 35 years 5 8%
Over 35 years 14 23%

62 100%

C9. Is this a family-owned business?

RESPONSE COUNT PERCENT
Yes 50 81%
No 12 19%

62 100%

C10. Does the business have a succession plan?

RESPONSE COUNT  PERCENT
Yes 24 41%
No 34 59%

58 100%

C11. Does your business have a business plan?

RESPONSE COUNT  PERCENT
Yes 38 66%
No 20 34%

58 100%

C12. Does your business have a marketing plan?

RESPONSE COUNT PERCENT
Yes 32 56%
No 25 44%
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57 100%
C13. How many employees work at this location?
RESPONSE COUNT  PERCENT
Owner(s) 16 26%
1-4 24 39%
5-9 9 15%
10-14 5 8%
15-19 1 2%
20-29 2 3%
30-49 2 3%
50 - 99 1 2%
100 - 299 2 3%
300 or more 0 0%

62 100%
C14. How many of these employees are... (Must be a number) - Permanent Full Time
RESPONSE COUNT  PERCENT
11 - Agriculture, Forestry, Fishing and Hunting 65 22%
21 - Mining, Quarrying, and Oil and Gas Extraction 0 0%
22 - Utilities 0 0%
23 - Construction 2 <1%
31 - Manufacturing, (food, beverage, etc.) 16 6%
32 - Manufacturing, (wood, paper, etc.) 0 0%
33 - Manufacturing, (primary and fabricated metal, etc.) 0 0%
42 - Wholesale Trade 6 2%
44 - Retail Trade, (motor vehicle, furniture, etc.) 31 11%
45 - Retail Trade, (sporting goods, book, music, etc.) 10 3%
48 - Transportation and Warehousing, (air, rail, truck, etc.) 0 0%
49 - Transportation and Warehousing, (postal service, couriers, etc.) 0 0%
51 - Information 0 0%
52 - Finance and Insurance 1 <1%
53 - Real Estate and Rental and Leasing 0 0%
54 - Professional, Scientific, and Technical Services 2 <1%
55 - Management of Companies and Enterprises 2 <1%
56 - Administrative and Support and Waste Management and Remediation Services 7 2%
61 - Educational Services 5 2%
62 - Health Care and Social Assistance 15 5%
71 - Arts, Entertainment, and Recreation 0 0%
72 - Accommodation and Food Services 6 2%
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81 - Other Services (except Public Administration) 116 40%
92 - Public Administration 5 2%
No NAICS Code 0 0%

289 100%

C14. How many of these employees are... (Must be a number) - Permanent Part Time

RESPONSE COUNT  PERCENT
11 - Agriculture, Forestry, Fishing and Hunting 11 5%
21 - Mining, Quarrying, and Oil and Gas Extraction 0 0%
22 - Utilities 0 0%
23 - Construction 0 0%
31 - Manufacturing, (food, beverage, etc.) 1 <1%
32 - Manufacturing, (wood, paper, etc.) 0 0%
33 - Manufacturing, (primary and fabricated metal, etc.) 0 0%
42 - Wholesale Trade 4 2%

44 - Retail Trade, (motor vehicle, furniture, etc.) 65 29%

45 - Retail Trade, (sporting goods, book, music, etc.) 5 2%
48 - Transportation and Warehousing, (air, rail, truck, etc.) 0 0%
49 - Transportation and Warehousing, (postal service, couriers, etc.) 0 0%
51 - Information 0 0%
52 - Finance and Insurance 0 0%
53 - Real Estate and Rental and Leasing 0 0%
54 - Professional, Scientific, and Technical Services 0 0%
55 - Management of Companies and Enterprises 0 0%
56 - Administrative and Support and Waste Management and Remediation Services 110 49%
61 - Educational Services 0 0%
62 - Health Care and Social Assistance 2 <1%
71 - Arts, Entertainment, and Recreation 0 0%
72 - Accommodation and Food Services 3 1%
81 - Other Services (except Public Administration) 20 9%
92 - Public Administration 5 2%
No NAICS Code 0 0%
226 100%
C14. How many of these employees are... (Must be a number) - Seasonal/temporary
RESPONSE COUNT  PERCENT
11 - Agriculture, Forestry, Fishing and Hunting 6 10%
21 - Mining, Quarrying, and Oil and Gas Extraction 0 0%
22 - Utilities 0 0%
23 - Construction 1 2%
31 - Manufacturing, (food, beverage, etc.) 0 0%
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32 - Manufacturing, (wood, paper, etc.)

33 - Manufacturing, (primary and fabricated metal, etc.)

42 - Wholesale Trade

44 - Retail Trade, (motor vehicle, furniture, etc.)

45 - Retail Trade, (sporting goods, book, music, etc.)

48 - Transportation and Warehousing, (air, rail, truck, etc.)

49 - Transportation and Warehousing, (postal service, couriers, etc.)
51 - Information

52 - Finance and Insurance

53 - Real Estate and Rental and Leasing

54 - Professional, Scientific, and Technical Services

55 - Management of Companies and Enterprises

56 - Administrative and Support and Waste Management and Remediation Services
61 - Educational Services

62 - Health Care and Social Assistance

71 - Arts, Entertainment, and Recreation

72 - Accommodation and Food Services

81 - Other Services (except Public Administration)

92 - Public Administration

No NAICS Code

C14. How many of these employees are... (Must be a number) - Spring

RESPONSE

11 - Agriculture, Forestry, Fishing and Hunting

21 - Mining, Quarrying, and Oil and Gas Extraction

22 - Utilities

23 - Construction

31 - Manufacturing, (food, beverage, etc.)

32 - Manufacturing, (wood, paper, etc.)

33 - Manufacturing, (primary and fabricated metal, etc.)

42 - Wholesale Trade

44 - Retail Trade, (motor vehicle, furniture, etc.)

45 - Retail Trade, (sporting goods, book, music, etc.)

48 - Transportation and Warehousing, (air, rail, truck, etc.)

49 - Transportation and Warehousing, (postal service, couriers, etc.)
51 - Information

52 - Finance and Insurance

53 - Real Estate and Rental and Leasing

54 - Professional, Scientific, and Technical Services

55 - Management of Companies and Enterprises

56 - Administrative and Support and Waste Management and Remediation Services

0 0%
0 0%
1 2%
36 61%
8%
10%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
%
0%
0%
0%
59 100%

O O O » O O O O O O O O O o o u

COUNT PERCENT

0%
0%
0%
0%
0%
0%
0%
0%
100%
0%
0%
0%
0%
0%
0%
0%
0%
0%

O O O O O O O O O W O o o o o o o o
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61 - Educational Services

62 - Health Care and Social Assistance

71 - Arts, Entertainment, and Recreation

72 - Accommodation and Food Services

81 - Other Services (except Public Administration)
92 - Public Administration

No NAICS Code

C14. How many of these employees are... (Must be a number) - Summer

RESPONSE

11 - Agriculture, Forestry, Fishing and Hunting

21 - Mining, Quarrying, and Oil and Gas Extraction

22 - Utilities

23 - Construction

31 - Manufacturing, (food, beverage, etc.)

32 - Manufacturing, (wood, paper, etc.)

33 - Manufacturing, (primary and fabricated metal, etc.)
42 - Wholesale Trade

44 - Retail Trade, (motor vehicle, furniture, etc.)

45 - Retail Trade, (sporting goods, book, music, etc.)

48 - Transportation and Warehousing, (air, rail, truck, etc.)
49 - Transportation and Warehousing, (postal service, couriers, etc.)
51 - Information

52 - Finance and Insurance

53 - Real Estate and Rental and Leasing

54 - Professional, Scientific, and Technical Services

55 - Management of Companies and Enterprises

56 - Administrative and Support and Waste Management and Remediation Services
61 - Educational Services

62 - Health Care and Social Assistance

71 - Arts, Entertainment, and Recreation

72 - Accommodation and Food Services

81 - Other Services (except Public Administration)

92 - Public Administration

No NAICS Code

C14. How many of these employees are... (Must be a number) - Fall

RESPONSE

0%
0%
0%
0%
0%
0%
0%
100%

© O O O O o o o

COUNT PERCENT

0 0%
0 0%
0 0%
0 0%
0 0%
0 0%
0 0%
0 0%
9 100%
0 0%
0 0%
0 0%
0 0%
0 0%
0 0%
0 0%
0 0%
0 0%
0 0%
0 0%
0 0%
0 0%
0 0%
0 0%
0 0%
9 100%

COUNT PERCENT
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11 - Agriculture, Forestry, Fishing and Hunting

21 - Mining, Quarrying, and Oil and Gas Extraction

22 - Utilities

23 - Construction

31 - Manufacturing, (food, beverage, etc.)

32 - Manufacturing, (wood, paper, etc.)

33 - Manufacturing, (primary and fabricated metal, etc.)
42 - Wholesale Trade

44 - Retail Trade, (motor vehicle, furniture, etc.)

45 - Retail Trade, (sporting goods, book, music, etc.)

48 - Transportation and Warehousing, (air, rail, truck, etc.)
49 - Transportation and Warehousing, (postal service, couriers, etc.)
51 - Information

52 - Finance and Insurance

53 - Real Estate and Rental and Leasing

54 - Professional, Scientific, and Technical Services

55 - Management of Companies and Enterprises

56 - Administrative and Support and Waste Management and Remediation Services
61 - Educational Services

62 - Health Care and Social Assistance

71 - Arts, Entertainment, and Recreation

72 - Accommodation and Food Services

81 - Other Services (except Public Administration)

92 - Public Administration

No NAICS Code

C14. How many of these employees are... (Must be a number) - Winter

RESPONSE

11 - Agriculture, Forestry, Fishing and Hunting

21 - Mining, Quarrying, and Oil and Gas Extraction

22 - Utilities

23 - Construction

31 - Manufacturing, (food, beverage, etc.)

32 - Manufacturing, (wood, paper, etc.)

33 - Manufacturing, (primary and fabricated metal, etc.)
42 - Wholesale Trade

44 - Retail Trade, (motor vehicle, furniture, etc.)

45 - Retail Trade, (sporting goods, book, music, etc.)

48 - Transportation and Warehousing, (air, rail, truck, etc.)
49 - Transportation and Warehousing, (postal service, couriers, etc.)
51 - Information

12 ST%
0%
0%
0%
0%
0%
0%
0%

43%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

21 100%

O O O O O O O O O OO OO0 O O oo v o oo oo o o

COUNT PERCENT

0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
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52 - Finance and Insurance 0 0%
53 - Real Estate and Rental and Leasing 0 0%
54 - Professional, Scientific, and Technical Services 0 0%
55 - Management of Companies and Enterprises 0 0%
56 - Administrative and Support and Waste Management and Remediation Services 0 0%
61 - Educational Services 0 0%
62 - Health Care and Social Assistance 0 0%
71 - Arts, Entertainment, and Recreation 0 0%
72 - Accommodation and Food Services 0 0%
81 - Other Services (except Public Administration) 0 0%
92 - Public Administration 0 0%
No NAICS Code 0 0%
0 100%

C14. How many of these employees are... (Must be a number) - Contract employees
RESPONSE COUNT  PERCENT
11 - Agriculture, Forestry, Fishing and Hunting 0 0%
21 - Mining, Quarrying, and Oil and Gas Extraction 0 0%
22 - Utilities 0 0%
23 - Construction 0 0%
31 - Manufacturing, (food, beverage, etc.) 3 2%
32 - Manufacturing, (wood, paper, etc.) 0 0%
33 - Manufacturing, (primary and fabricated metal, etc.) 0 0%
42 - Wholesale Trade 2 1%
44 - Retail Trade, (motor vehicle, furniture, etc.) 0 0%
45 - Retail Trade, (sporting goods, book, music, etc.) 0 0%
48 - Transportation and Warehousing, (air, rail, truck, etc.) 0 0%
49 - Transportation and Warehousing, (postal service, couriers, etc.) 0 0%
51 - Information 0 0%
52 - Finance and Insurance 1 <1%
53 - Real Estate and Rental and Leasing 0 0%
54 - Professional, Scientific, and Technical Services 8 2%
55 - Management of Companies and Enterprises 0 0%
56 - Administrative and Support and Waste Management and Remediation Services 0 0%
61 - Educational Services 0 0%
62 - Health Care and Social Assistance 0 0%
71 - Arts, Entertainment, and Recreation 0 0%
72 - Accommodation and Food Services 0 0%
81 - Other Services (except Public Administration) 6 4%
92 - Public Administration 120 89%
No NAICS Code 0 0%
135 100%
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C15. What percentage of your employees at this location live... (Should total to 100%) - Within the municipality

Within the municipality 91%
Outside the municipality but within county/district/regional municipality 6%
Outside county/district/regional municipality 2%

Note: This report is not totaled because it depicts average values.
Note: 62 companies responded to this question in the Georgina Township project.

C16. Is your workplace...

RESPONSE COUNT  PERCENT
Unionized 1 2%
Non-unionized 60 98%

61 100%

BUSINESS DEVELOPMENT

BDL1. Is this business location the only location?

RESPONSE COUNT PERCENT
Yes 54 87%
No 8 13%

62 100%

BD2. Is this location the headquarters?

RESPONSE COUNT  PERCENT
Yes 8 80%
No 2 20%

10 100%

BD3. Where are the other locations for this business?

RESPONSE COUNT  PERCENT
This municipality (Specify): 5 63%
Outside this municipality but in county/district/regional municipality (Specify): 3 38%
Elsewhere in Ontario (Specify): 4 50%
Another Province (Specify): 1 13%
Outside Canada (Specify): 2 25%
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Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 8 companies responded to this question in the Georgina Township project.

BD4. How satisfied are you with the current site of this business in this community? Would you say you are...

RESPONSE COUNT  PERCENT
Completely satisfied 25 41%
Somewhat satisfied 21 34%
Somewhat dissatisfied 8 13%
Very dissatisfied 7 11%

61 100%

BD5. Why are you not completely satisfied with this site?

RESPONSE COUNT  PERCENT
Site is too small 13 37%
Site is too large 0 0%
No opportunity for expansion 13 37%
Condition of building 9 26%
General appearance of site 7 20%
Utilities/energy, that is the type, level or quantity available 1 3%
Location is inconvenient for customers 12 34%
Access to research and development in the area 1 3%
Availability of skilled labour 4 11%
Availability of unskilled labour 2 6%
Location is inconvenient for employees 3 9%
Roads & highway system 3 9%
Trucking & distribution 1 3%
Public transit 7 20%
Policing/security/fire protection 1 3%
Business taxes 6 17%
Community business support 8 23%
General appearance of community 8 23%
Other (Specify): 16 46%
Note: More than one response can be selected for this question.

Note: Percentages are based on the number of companies and may not total 100%.

Note: 35 companies responded to this question in the Georgina Township project.

BD6a. Is this a home-based business operated from the owner's residence?

RESPONSE COUNT  PERCENT
Yes 28 47%
No 32 53%

http://www.executivepulse.net Page 28 of 31


http://www.executivepulse.net

BUSINESS RETENTION AND EXPANSION

60 100%

BD6b. Is this a home-based business operated from the owner's residence? - Does the owner of this business own or
lease the facility?

RESPONSE COUNT  PERCENT
Own 18 51%
Lease 17 49%

35 100%

BD7. When does the lease expire?

RESPONSE COUNT  PERCENT
Month to month 5 29%
This calendar year 2 12%
Next year 4 24%
In 2 to 3 years 3 18%
Over 3 years from now 3 18%
17 100%
BD8a. Do you anticipate any problems in renewing the lease?
RESPONSE COUNT  PERCENT
Yes 4 25%
No 12 75%
16 100%
BD9. Which of the following energy sources does this business use and prefer? By prefer, | mean the one you
would like to use, whether or not you currently use it. Read list. - Electricity/hydro
RESPONSE COUNT  PERCENT
Use 58 100%
Prefer 8 14%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 58 companies responded to this question in the Georgina Township project.

BD9. Which of the following energy sources does this business use and prefer? By prefer, | mean the one you
would like to use, whether or not you currently use it. Read list. - Natural gas

RESPONSE COUNT PERCENT
Use 36 2%
Prefer 23 46%
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Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 50 companies responded to this question in the Georgina Township project.

BD9. Which of the following energy sources does this business use and prefer? By prefer, | mean the one you
would like to use, whether or not you currently use it. Read list. - Fuel oil

RESPONSE COUNT  PERCENT
Use 21 100%
Prefer 1 5%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 21 companies responded to this question in the Georgina Township project.

BD9. Which of the following energy sources does this business use and prefer? By prefer, | mean the one you
would like to use, whether or not you currently use it. Read list. - Propane

RESPONSE COUNT  PERCENT
Use 14 100%
Prefer 1 7%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 14 companies responded to this question in the Georgina Township project.

BD9. Which of the following energy sources does this business use and prefer? By prefer, | mean the one you
would like to use, whether or not you currently use it. Read list. - Wind

RESPONSE COUNT  PERCENT
Use 0 0%
Prefer 23 100%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 23 companies responded to this question in the Georgina Township project.

BD9. Which of the following energy sources does this business use and prefer? By prefer, | mean the one you
would like to use, whether or not you currently use it. Read list. - Bio-diesel

RESPONSE COUNT  PERCENT
Use 3 33%
Prefer 6 67%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 9 companies responded to this question in the Georgina Township project.

BD9. Which of the following energy sources does this business use and prefer? By prefer, | mean the one you
would like to use, whether or not you currently use it. Read list. - Other alternative energy (Specify)
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RESPONSE COUNT  PERCENT
Use 7 25%
Prefer 22 79%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 28 companies responded to this question in the Georgina Township project.

Legend:
Generated:

5/19/2010 1:27:29 PM
Project 1:
Georgina Township - All Business Sector(s)

Note:

Reports represent information from participating companies only and, therefore, may not provide an accurate representation of the
market area.
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BD9. Which of the following energy sources does this business use and prefer? By prefer, | mean the one you
would like to use, whether or not you currently use it. Read list. - No preference

RESPONSE COUNT  PERCENT
Use 0 0%
Prefer 1 100%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 1 companies responded to this question in the Georgina Township project.

BD10. Why don't you use the type of energy you prefer? Do not read list.

RESPONSE COUNT  PERCENT
Not available in this community 11 32%
Not available to my site 16 47%
Insufficient/inadequate availability of supply 5 15%
Price 16 47%
Cost of installation 16 47%
Other (Specify): 2 6%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 34 companies responded to this question in the Georgina Township project.

BD11la. Do you have any concerns with respect to energy supply, management or efficiency?

RESPONSE COUNT PERCENT
Yes 24 41%
No 35 59%

59 100%

BD11b. Do you have any concerns with respect to energy supply, management or efficiency? - What are your
concerns with respect to your current energy supply, management or efficiency?

RESPONSE COUNT  PERCENT
Inconsistent supply/periodic brownouts 9 39%
Unusually high-energy consumption 2 9%
Loss of productivity 1 4%
Cost of energy 20 87%
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Other (Specify): 7 30%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 23 companies responded to this question in the Georgina Township project.

BD12. Would your business benefit from engineering or technical support with respect to energy conservation and
efficiency?

RESPONSE COUNT PERCENT
Yes 20 39%
No 31 61%

51 100%

BD13a. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Use

RESPONSE COUNT  PERCENT
Dial-up 4 7%
High Speed: Cable 18 33%
High Speed: DSL 12 22%
High Speed: Wireless 26 48%
High Speed: Satellite 3 6%
High Speed: T1 0 0%
Internet ready devices (blackberry) 14 26%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 54 companies responded to this question in the Georgina Township project.

BD13a. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Prefer

RESPONSE COUNT PERCENT

Dial-up 0 0%
High Speed: Cable 5 42%
High Speed: DSL 2 17%
High Speed: Wireless 5 42%
High Speed: Satellite 0 0%
High Speed: T1 1 8%
Internet ready devices (blackberry) 3 25%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 12 companies responded to this question in the Georgina Township project.

BD13a. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Dial-up

http://www.executivepulse.net Page 2 of 26


http://www.executivepulse.net

BUSINESS RETENTION AND EXPANSION

RESPONSE COUNT PERCENT
1 2 50%
2 1 25%
3 1 25%

4 100%

BD13a. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - High Speed Cable

RESPONSE COUNT PERCENT
1 18 95%
2 0 0%
3 1 5%

19 100%

BD13a. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - High Speed DSL

RESPONSE COUNT PERCENT
1 11 85%
2 1 8%
3 1 8%

13 100%

BD13a. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - High Speed Wireless

RESPONSE COUNT PERCENT
1 24 96%
2 1 4%
3 0 0%

25 100%

BD13a. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - High Speed Satellite

RESPONSE COUNT PERCENT
1 8 100%
2 0 0%
& 0 0%

3 100%
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BD13a. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - High Speed T1

RESPONSE COUNT PERCENT
1 0 0%
2 0 0%
3 0 0%

0 100%

BD13a. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Internet ready devices

(blackberry)

RESPONSE COUNT PERCENT
1 14 100%
2 0 0%
3 0 0%

14 100%

BD13b. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Use

RESPONSE COUNT  PERCENT
Own website 38 68%
On others websites 37 66%
Email 55 98%
E-commerce (online sales transactions) 13 23%
E-commerce (online business/marketing) 16 29%
Government reporting/payments 24 43%
Finance & accounting 27 48%
Customer service 29 52%
Broadening market potential 23 41%
Human resource management/training 9 16%
Distribution/supplier network 21 38%
Marketing 24 43%
Video conferencing 8 14%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 56 companies responded to this question in the Georgina Township project.

BD13b. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Prefer

RESPONSE COUNT PERCENT

http://www.executivepulse.net Page 4 of 26


http://www.executivepulse.net

BUSINESS RETENTION AND EXPANSION

Own website 11 65%
On others websites 4 24%
Email 9 53%
E-commerce (online sales transactions) 3 18%
E-commerce (online business/marketing) 3 18%
Government reporting/payments 8 47%
Finance & accounting 6 35%
Customer service 4 24%
Broadening market potential 9 53%
Human resource management/training 8 47%
Distribution/supplier network 4 24%
Marketing 10 59%
Video conferencing 4 24%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 17 companies responded to this question in the Georgina Township project.

BD13b. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Own website

RESPONSE COUNT PERCENT
1 34 85%
2 6 15%
3 0 0%

40 100%

BD13b. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - On others websites

RESPONSE COUNT PERCENT
1 31 84%
2 4 11%
3 2 5%

37 100%

BD13b. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Email

RESPONSE COUNT PERCENT
1 47 89%
2 5 9%
3 1 2%

53 100%
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BD13b. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - E-commerce (online sales

transactions)

RESPONSE COUNT PERCENT
1 11 79%
2 3 21%
& 0 0%

14 100%

BD13b. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - E-commerce (online
business/marketing)

RESPONSE COUNT PERCENT
1 12 86%
2 2 14%
3 0 0%

14 100%

BD13b. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Government
reporting/payments

RESPONSE COUNT PERCENT
1 21 84%
2 4 16%
3 0 0%

25 100%

BD13b. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Finance and accounting

RESPONSE COUNT PERCENT
1 24 92%
2 2 8%
3 0 0%

26 100%

BD13b. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Customer service

RESPONSE COUNT PERCENT
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23 85%
4 15%
0 0%

27 100%

BD13b. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Broadening market

potential

RESPONSE COUNT PERCENT
1 26 96%
2 1 4%
3 0 0%

27 100%

BD13b. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Human resource

mgt/training

RESPONSE COUNT PERCENT
1 9 69%
2 3 23%
& 1 8%

13 100%

BD13b. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Distribution/supplier
network

RESPONSE COUNT PERCENT
1 17 7%
2 4 18%
3 1 5%

22 100%

BD13b. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Marketing

RESPONSE COUNT PERCENT
1 21 81%
2 5 19%
3 0 0%

26 100%
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BD13b. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Video conferencing

RESPONSE COUNT PERCENT
1 5 56%
2 2 22%
3 2 22%

9 100%

BD13c. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Use

RESPONSE COUNT  PERCENT
Personal Data Application (PDA), e.g. - palm pilot 11 19%
Pager(s) 4 7%
Cellular telephones 46 79%
Digital telephones (touch phone) 53 91%
Voice over internet protocol 2 3%
Other 8 14%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 58 companies responded to this question in the Georgina Township project.

BD13c. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Prefer

RESPONSE COUNT  PERCENT
Personal Data Application (PDA), e.g. - palm pilot 2 29%
Pager(s) 1 14%
Cellular telephones 2 29%
Digital telephones (touch phone) 4 57%
Voice over internet protocol 2 29%
Other 0 0%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 7 companies responded to this question in the Georgina Township project.

BD13c. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Personal Data Application
(PDA), e.qg. - palm pilot

RESPONSE COUNT PERCENT
1 7 70%
2 1 10%
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3 2 20%

10 100%

BD13c. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Pager(s)

RESPONSE COUNT PERCENT
1 4 80%
2 0 0%
8 1 20%

5 100%

BD13c. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Cellular telephones

RESPONSE COUNT PERCENT
1 41 95%
2 2 5%
3 0 0%

43 100%

BD13c. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Digital telephones (touch

tone)

RESPONSE COUNT PERCENT
1 49 100%
2 0 0%
3 0 0%

49 100%

BD13c. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Voice over internet

protocol

RESPONSE COUNT PERCENT
1 0 0%
2 2 100%
3 0 0%

2 100%

BD13c. Please provide us with some insight into the use and importance of IT in your business by indicating which
you A) Use; B) Prefer and ... rate the importance of these technologies to your business. - Other (Specify)
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RESPONSE COUNT PERCENT
1 7 88%
2 0 0%
3 1 13%

8 100%

BD14. What, if anything, is keeping you from implementing any of these telecommunication technologies? Do not
read list.

RESPONSE COUNT  PERCENT
Telecommunications infrastructure in community 0 0%
Start-up cost of service 7 14%
Ongoing cost of service 7 14%
Privacy and/or security concerns (e-commerce) 2 4%
Experience with telecommunication applications within the business 5 10%
Local training opportunities for staff 3 6%
Effectiveness or usefulness of the technology & potential business application unknown 5 10%
Have what is needed 36 71%
Other (Specify): 1 2%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 51 companies responded to this question in the Georgina Township project.

BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
this business remains competitive. Read list. Select answer for each. - Product research and development

RESPONSE COUNT  PERCENT
Very important 29 63%
Somewhat important 6 13%
Not at all important 5 11%
Not applicable 6 13%

46 100%

BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
this business remains competitive. Read list. Select answer for each. - Market development, locally

RESPONSE COUNT  PERCENT
Very important 42 81%
Somewhat important 8 15%
Not at all important 2 4%
Not applicable 0 0%

52 100%
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BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
this business remains competitive. Read list. Select answer for each. - Market development, outside local area

RESPONSE COUNT  PERCENT
Very important 35 65%
Somewhat important 11 20%
Not at all important 4 7%
Not applicable 4 7%

54 100%

BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
this business remains competitive. Read list. Select answer for each. - Access to exporting and international markets

RESPONSE COUNT  PERCENT
Very important 7 16%
Somewhat important 0 0%
Not at all important 10 23%
Not applicable 27 61%

44 100%

BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
this business remains competitive. Read list. Select answer for each. - Access to importing of products & services

RESPONSE COUNT  PERCENT
Very important 12 26%
Somewhat important 8 17%
Not at all important 6 13%
Not applicable 20 43%

46 100%

BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
this business remains competitive. Read list. Select answer for each. - Add or change in products or services

RESPONSE COUNT  PERCENT
Very important 29 60%
Somewhat important 12 25%
Not at all important 3 6%
Not applicable 4 8%

48 100%

BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
this business remains competitive. Read list. Select answer for each. - Strategic alliances (joining with other

businesses)
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RESPONSE COUNT  PERCENT
Very important 25 54%
Somewhat important 10 22%
Not at all important 4 9%
Not applicable 7 15%

46 100%

BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
this business remains competitive. Read list. Select answer for each. - Improving worker productivity

RESPONSE COUNT  PERCENT
Very important 16 34%
Somewhat important 9 19%
Not at all important 7 15%
Not applicable 15 32%

47 100%

BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
this business remains competitive. Read list. Select answer for each. - ISO 9000/14000 or HACCP management
standards

RESPONSE COUNT  PERCENT
Very important 8 18%
Somewhat important 2 5%
Not at all important 7 16%
Not applicable 27 61%

44 100%

BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
this business remains competitive. Read list. Select answer for each. - Industry/professional standards

RESPONSE COUNT  PERCENT
Very important 23 50%
Somewhat important 4 9%
Not at all important 5 11%
Not applicable 14 30%

46 100%

BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
this business remains competitive. Read list. Select answer for each. - Availability of labour

RESPONSE COUNT PERCENT

Very important 17 35%
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Somewhat important 12 25%
Not at all important 7 15%
Not applicable 12 25%

48 100%

BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
this business remains competitive. Read list. Select answer for each. - Workforce health and safety

RESPONSE COUNT  PERCENT
Very important 23 49%
Somewhat important 8 17%
Not at all important 6 13%
Not applicable 10 21%

47 100%

BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
this business remains competitive. Read list. Select answer for each. - Workforce skill development

RESPONSE COUNT  PERCENT
Very important 19 43%
Somewhat important 8 18%
Not at all important 5 11%
Not applicable 12 27%

44 100%

BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
this business remains competitive. Read list. Select answer for each. - Energy costs

RESPONSE COUNT  PERCENT
Very important 35 69%
Somewhat important 6 12%
Not at all important 6 12%
Not applicable 4 8%

51 100%

BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
this business remains competitive. Read list. Select answer for each. - Water/sewer availability

RESPONSE COUNT  PERCENT
Very important 7 16%
Somewhat important 3 7%
Not at all important 11 24%
Not applicable 24 53%
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45 100%

BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
this business remains competitive. Read list. Select answer for each. - Water/sewer costs

RESPONSE COUNT  PERCENT
Very important 9 19%
Somewhat important 7 15%
Not at all important 9 19%
Not applicable 22 47%

47 100%

BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
this business remains competitive. Read list. Select answer for each. - Improved customer service

RESPONSE COUNT  PERCENT
Very important 32 68%
Somewhat important 5 11%
Not at all important 2 4%
Not applicable 8 17%

47 100%

BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
this business remains competitive. Read list. Select answer for each. - Availability of telecommunication services

RESPONSE COUNT  PERCENT
Very important 28 62%
Somewhat important 7 16%
Not at all important 5 11%
Not applicable 5 11%

45 100%

BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
this business remains competitive. Read list. Select answer for each. - Exchange rate for Canadian dollar

RESPONSE COUNT  PERCENT
Very important 20 42%
Somewhat important 11 23%
Not at all important 6 13%
Not applicable 11 23%

48 100%

BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
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this business remains competitive. Read list. Select answer for each. - Resolution of cross border issues

RESPONSE COUNT  PERCENT
Very important 15 33%
Somewhat important 6 13%
Not at all important 10 22%
Not applicable 15 33%

46 100%

BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
this business remains competitive. Read list. Select answer for each. - Accessing capital

RESPONSE COUNT  PERCENT
Very important 21 46%
Somewhat important 7 15%
Not at all important 9 20%
Not applicable 9 20%

46 100%

BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
this business remains competitive. Read list. Select answer for each. - Business planning

RESPONSE COUNT  PERCENT
Very important 28 60%
Somewhat important 10 21%
Not at all important 4 9%
Not applicable 5 11%

47 100%

BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
this business remains competitive. Read list. Select answer for each. - Strategic marketing

RESPONSE COUNT  PERCENT
Very important 34 72%
Somewhat important 8 17%
Not at all important 1 2%
Not applicable 4 9%

47 100%

BD15. Looking forward to the next 3 years, indicate how important each of these factors will be in ensuring that
this business remains competitive. Read list. Select answer for each. - Other (Specify)

RESPONSE COUNT PERCENT
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Very important 2
Somewhat important 0
Not at all important 1 20%
Not applicable 2
5

BD16. Does the business import products or services from... - Outside the municipality

RESPONSE COUNT  PERCENT
Yes 47 85%
No 8 15%

55 100%

BD16. Does the business import products or services from... - Outside Ontario but within Canada

RESPONSE COUNT PERCENT
Yes 28 54%
No 24 46%

52 100%

BD16. Does the business import products or services from... - Outside Canada

RESPONSE COUNT PERCENT
Yes 32 60%
No 21 40%

53 100%

BD18a. Do you participate in a product and/or service buyer-supplier network?

RESPONSE COUNT  PERCENT
Yes 21 37%
No 36 63%

57 100%

BD18b. Do you participate in a product and/or service buyer-supplier network? - Would a product and/or service
buyer-supplier network be of benefit to your business?

RESPONSE COUNT PERCENT
Yes 37 66%
No 19 34%

56 100%
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BD18c. Do you participate in a product and/or service buyer-supplier network? - Is there a concentration of firms in

your area that could provide complementary products or services?

RESPONSE COUNT  PERCENT
Yes 15 27%
No 41 73%

56 100%

BUSINESS DEVELOPMENT - MARKETS

MAL. Are you interested in pursuing any of the following with other businesses in your community?

RESPONSE COUNT  PERCENT
Joint product purchasing 14 26%
Joint marketing 27 50%
Collaboration/networking/information sharing 31 57%
Other (Specify): 3 6%
None 16 30%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 54 companies responded to this question in the Georgina Township project.

MA2. What is the approximate percentage of the business' total dollar sales in each of the following markets. By

markets, | mean where customers live. (Should total to 100%) - Within Canada

Within Canada (Past) 94%
Within the U.S. (Past) 3%
Europe (Past) <1%
Asia (Past) 0%
Other (Past) <1%

Note: This report is not totaled because it depicts average values.
Note: 46 companies responded to this question in the Georgina Township project.

MA2. What is the approximate percentage of the business' total dollar sales in each of the following markets. By

markets, | mean where customers live. (Should total to 100%) - Within Canada

Within Canada (Current) 94%
Within the U.S. (Current) 4%
Europe (Current) <1%
Asia (Current) 0%
Other (Current) <1%
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Note: This report is not totaled because it depicts average values.
Note: 55 companies responded to this question in the Georgina Township project.

MA3. What is the approximate percentage of the business' total dollar sales from each of the following markets
within Canada? (Should total to 100%) - Within the area

RESPONSE AVG PERCENT

Within the area (Past) 51%
Outside area, but within rest of Ontario (Past) 48%
Outside Ontario but within Canada (Past) <1%

Note: This report is not totaled because it depicts average values.
Note: 42 companies responded to this question in the Georgina Township project.

MA3. What is the approximate percentage of the business' total dollar sales from each of the following markets
within Canada? (Should total to 100%) - Within the area

RESPONSE AVG PERCENT

Within the area (Current) 55%
Outside area, but within rest of Ontario (Current) 44%
Outside Ontario but within Canada (Current) 1%

Note: This report is not totaled because it depicts average values.
Note: 53 companies responded to this question in the Georgina Township project.

MAG. During the past 3 years, what has been your total dollar sales trend at this location?

RESPONSE COUNT  PERCENT
Increased 25 47%
Decreased 14 26%
Uneven sales pattern 8 15%
Same/no significant change 6 11%

53 100%

MA7a. What are your expectations for next year's total dollar sales compared to last year?

RESPONSE COUNT  PERCENT
Higher 40 73%
Lower 5 9%
Same 7 13%
Not sure 3 5%

55 100%

MA8. Is the competition in your market...

RESPONSE COUNT PERCENT
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Increasing 22 41%
Decreasing 8 15%
Staying the same 24 44%

54 100%

MAQ9. Is your market share...

RESPONSE COUNT  PERCENT
Increasing 18 34%
Decreasing 7 13%
Staying the same 28 53%

53 100%

MA10. Do you receive market research and/or trend information regarding your sector from any of the following?

RESPONSE COUNT  PERCENT
Industry/sector/association newsletters 41 76%
Industry/sector/association websites 37 69%
Government publications 25 46%
Government websites 21 39%
Consultants 14 26%
Trade Shows 30 56%
Economic Development Office 6 11%
Business networking 19 35%
Suppliers 35 65%
Other (Specify): 4 7%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 54 companies responded to this question in the Georgina Township project.

MA11. How do you identify your customer's needs?

RESPONSE COUNT  PERCENT
Customer surveys 11 20%
Customer comment cards 9 17%
Informal customer contact 43 80%
Customer complaints 19 35%
Customer database management 13 24%
Sales calls 19 35%
Trade or industry publications 14 26%
Marketing publications 13 24%
Electrical communications (Internet, web page) 24 44%
Other (Specifv): 12 22%
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Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 54 companies responded to this question in the Georgina Township project.

MA12. How do you market your products/services? - Internet

RESPONSE COUNT  PERCENT
Ontario/Canada 36 97%
Outside Canada 9 24%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 37 companies responded to this question in the Georgina Township project.

MA12. How do you market your products/services? - Flyers/Brochures

RESPONSE COUNT  PERCENT
Ontario/Canada 30 91%
Outside Canada 5 15%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 33 companies responded to this question in the Georgina Township project.

MA12. How do you market your products/services? - Trade Show Attendance

RESPONSE COUNT  PERCENT
Ontario/Canada 22 96%
Outside Canada 3 13%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 23 companies responded to this question in the Georgina Township project.

MA12. How do you market your products/services? - General Publications

RESPONSE COUNT  PERCENT
Ontario/Canada 19 90%
Outside Canada 3 14%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 21 companies responded to this question in the Georgina Township project.

MA12. How do you market your products/services? - Distributor

RESPONSE COUNT  PERCENT
Ontario/Canada 10 100%
Outside Canada 1 10%
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Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 10 companies responded to this question in the Georgina Township project.

MA12. How do you market your products/services? - Sponsorship of events

RESPONSE COUNT  PERCENT
Ontario/Canada 26 96%
Outside Canada 2 7%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 27 companies responded to this question in the Georgina Township project.

MA12. How do you market your products/services? - Business cards

RESPONSE COUNT  PERCENT
Ontario/Canada 38 93%
Outside Canada 6 15%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 41 companies responded to this question in the Georgina Township project.

MA12. How do you market your products/services? - Other (Specify)

RESPONSE COUNT  PERCENT
Ontario/Canada 29 94%
Outside Canada 5 16%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 31 companies responded to this question in the Georgina Township project.

BUSINESS DEVELOPMENT - FINANCIAL

F1. Within the past 3 years, please identify financial/lending sources you have A) investigated; B) secured; C)
currently use for operations; and D) use for expansion? - Bank

RESPONSE COUNT PERCENT
A 12 24%
B 6 12%
€ 37 76%
D 4 8%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 49 companies responded to this question in the Georgina Township project.
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F1. Within the past 3 years, please identify financial/lending sources you have A) investigated; B) secured; C)
currently use for operations; and D) use for expansion? - Trust Company

RESPONSE COUNT PERCENT
A 2 100%
B 0 0%
€ 0 0%
D 0 0%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 2 companies responded to this question in the Georgina Township project.

F1. Within the past 3 years, please identify financial/lending sources you have A) investigated; B) secured; C)
currently use for operations; and D) use for expansion? - Credit Union

RESPONSE COUNT PERCENT
A 3 60%
B 1 20%
€ 1 20%
D 0 0%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 5 companies responded to this question in the Georgina Township project.

F1. Within the past 3 years, please identify financial/lending sources you have A) investigated; B) secured; C)
currently use for operations; and D) use for expansion? - Community Futures Development Corporation

RESPONSE COUNT PERCENT
A 10 83%
B 1 8%
C 0 0%
D 2 17%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 12 companies responded to this question in the Georgina Township project.

F1. Within the past 3 years, please identify financial/lending sources you have A) investigated; B) secured; C)
currently use for operations; and D) use for expansion? - Business Development Bank of Canada

RESPONSE COUNT PERCENT
A 1 100%
B 0 0%
C 0 0%
D 0 0%

Note: More than one response can be selected for this question.
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Note: Percentages are based on the number of companies and may not total 100%.
Note: 1 companies responded to this question in the Georgina Township project.

F1. Within the past 3 years, please identify financial/lending sources you have A) investigated; B) secured; C)
currently use for operations; and D) use for expansion? - Private

RESPONSE COUNT PERCENT
A 5 23%
B 11 50%
€ 12 55%
D 3 14%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 22 companies responded to this question in the Georgina Township project.

F1. Within the past 3 years, please identify financial/lending sources you have A) investigated; B) secured; C)
currently use for operations; and D) use for expansion? - Venture Capitalists

RESPONSE COUNT PERCENT
A 0 0%
B 0 0%
c 0 0%
D 0 0%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 0 companies responded to this question in the Georgina Township project.

F1. Within the past 3 years, please identify financial/lending sources you have A) investigated; B) secured; C)
currently use for operations; and D) use for expansion? - Other (Specify)

RESPONSE COUNT PERCENT
A 1 33%
B 0 0%
C 0 0%
D 2 67%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 3 companies responded to this question in the Georgina Township project.

F2a. How far in advance do you plan your financial performance?

RESPONSE COUNT  PERCENT
Not At All 4 8%
Daily 1 2%
Weekly 2 4%
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Monthly 13 25%
Quarterly 4 8%
Yearly 24 45%
2 Years 0 0%
3 Years 1 2%
4 Years 0 0%
5 Years 4 8%

53 100%

F2b. How far in advance do you plan your financial performance? - How often do you review your financial plan
against your actual performance?

RESPONSE COUNT  PERCENT
Not At All 4 8%
Daily 2 4%
Weekly 10 19%
Monthly 22 42%
Quarterly 6 11%
Yearly 9 17%
2 Years 0 0%
3 Years 0 0%
4 Years 0 0%
5 Years 0 0%

53 100%

WORKFORCE DEVELOPMENT

WD1. During the past 3 years, has the number of employees in this business increased, decreased or stayed the
same? Please indicate the number if an increase or a decrease occurred.

RESPONSE COUNT  PERCENT
Increased 16 30%
Decreased 9 17%
Remain the same 28 52%
Don't know 1 2%

54 100%

WD1. During the past 3 years, has the number of employees in this business increased, decreased or stayed the
same? Please indicate the number if an increase or a decrease occurred. - Increased

RESPONSE COUNT  AVERAGE

Increased 40 3
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Decreased 37 5

Note: This report is not totaled because it depicts average values.
Note: 8 companies responded to this question in the Georgina Township project.

WD2. What factors are responsible for this change?

RESPONSE COUNT  PERCENT
Business did not exist before 4 17%
Technological changes in your business 0 0%
Increase or decrease in market competition 1 4%
Management effectiveness 3 13%
Corporate decision or policies 2 8%
More or less subcontracting 1 4%
Renovation or expansion 2 8%
Increase or decrease in sales 16 67%
New products or services introduced 6 25%
Entered new market 2 8%
Increase or decrease in market share 3 13%
Contracts/outsourcing 2 8%
Other (Specify): 4 17%

Note: More than one response can be selected for this question.
Note: Percentages are based on the number of companies and may not total 100%.
Note: 24 companies responded to this question in the Georgina Township project.

WD3. During the next 3 years, do you think the number of employees in this business will increase, decrease or
stayed the same? If you anticipate an increase or a decrease, please write in the number you will gain or lose.

RESPONSE COUNT  PERCENT
Increase 33 60%
Decrease 2 4%
Remain the same 18 33%
Don't know 2 4%

55 100%

WD3. During the next 3 years, do you think the number of employees in this business will increase, decrease or
stayed the same? If you anticipate an increase or a decrease, please write in the number you will gain or lose. -
Increase

RESPONSE COUNT  AVERAGE
Increase 72 3
Decrease 60 60

Note: This report is not totaled because it depicts average values.
Note: 1 companies responded to this question in the Georgina Township project.
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Legend:
Generated:

5/19/2010 3:02:25 PM

Project 1:
Georgina Township - All Business Sector(s)

Note:

Reports represent information from participating companies only and, therefore, may not provide an accurate representation of the
market area.
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